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Important notice

NOT FOR RELEASE, DISTRIBUTION OR PUBLICATION IN THE UNITED STATES, AUSTRALIA, HONG KONG, JAPAN, CANADA, NEW ZEALAND, SOUTH AFRICA, SWITZERLAND OR ANY OTHER JURISDICTION IN WHICH 
THE RELEASE, DISTRIBUTION OR PUBLICATION WOULD BE UNLAWFUL OR REQUIRE REGISTRATION OF ANY OTHER MEASURE IN ACCORDANCE WITH APPLICABLE LAW. THIS PRESENTATION IS NOT A 
PROSPECTUS.

The presentation is for informational purposes only and does not constitute an offer to sell or issue, or the solicitation of an offer to buy or acquire, or subscribe for, any of the securities mentioned herein (collectively, the 
“Securities”) or any other financial instruments in Nobia AB (publ) (the “Company”). Any offer in respect of any of the Securities will only be made through the prospectus published at the Company’s website. Offers 
will not be made to, and application forms will not be approved from, subscribers (including shareholders), or persons acting on behalf of subscribers, in any jurisdiction where applications for such subscription would 
contravene applicable laws or regulations, or would require additional prospectuses, filings, or other measures in addition to those required under Swedish law. Measures in violation of the restrictions may constitute a 
breach of relevant securities laws.

The Information has been prepared and issued by the Company. The Information has not been independently verified and will not be updated. Unless otherwise stated, and any market data used in the presentation is 
not attributed to a specific source, are estimates of the Company, and have not been independently verified. The presentation, including but not limited to forward-looking statements, applies only as of the date of this 
document and is not intended to give any assurances as to future results.

This presentation and the information herein is not for publication, release or distribution, in whole or in part, directly or indirectly, in or into the United States, Australia, Hong Kong, Japan, Canada, New Zealand, South 
Africa, Switzerland, or any other state or jurisdiction in which publication, release or distribution would be unlawful or where such action would require additional prospectuses, filings or other measures in addition to 
those required under Swedish law.

None of the securities referred to herein have been or will be registered under the United States Securities Act of 1933, as amended (the “Securities Act”), or the securities laws of any state or other jurisdiction in the 
United States, and may not be offered, pledged, sold, delivered or otherwise transferred, directly or indirectly, except pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the 
Securities Act and in compliance with applicable other securities laws. There will not be any public offering of any of the securities in the United States.

In the United Kingdom, this presentation is directed only at, and communicated only to, persons who are qualified investors within the meaning of article 2(e) of the Prospectus Regulation (2017/1129) of the European 
Parliament and of the Council of 14 June 2017 as it forms part of domestic law in the United Kingdom by virtue of the European Union (Withdrawal) Act 2018 who are (i) persons who fall within the definition of 
"investment professional" in article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005, as amended (the “Order”), or (ii) persons who fall within article 49(2)(a) to (d) of the Order, or 
(iii) persons to whom it may otherwise be lawfully communicated (all such persons referred to in (i), (ii) and (iii) above together being referred to as “Relevant Persons”). This presentation must not be acted on or relied 
on by persons in the UK who are not Relevant Persons.

In the EEA Member States, with the exception of Sweden, (each such EEA Member State, a “Relevant State”), this presentation and the information contained herein are intended only for and directed to qualified 
investors as defined in Article 2 (e) of Regulation (EU) 2017/1129 of the European Parliament and of the Council of 14 June 2017 (the “Prospectus Regulation”). The securities mentioned in this presentation are not 
intended to be offered to the public in any Relevant State and are only available to qualified investors except in accordance with exceptions in the Prospectus Regulation. Persons in any Relevant State who are not 
qualified investors should not take any actions based on this presentation, nor rely on it.

This presentation contains forward-looking statements that reflect the Company’s current view of future events as well as financial and operational development. Words such as “intend”, “assess”, “expect”, “may”, “plan”, 
“estimate” and other expressions involving indications or predictions regarding future development or trends, not based on historical facts, identify forward-looking statements and reflect The Company’s beliefs and 
expectations and involve a number of risks, uncertainties and assumptions which could cause actual events and performance to differ materially from any expected future events or performance expressed or implied by 
the forward-looking statement. The information contained in this presentation is subject to change without notice and, except as required by applicable law, the Company does not assume any responsibility or 
obligation to update publicly or review any of the forward-looking statements contained in it and nor does it intend to. You should not place undue reliance on forward-looking statements, which speak only as of the 
date of this presentation. As a result of these risks, uncertainties and assumptions, you should not place undue reliance on these forward-looking statements as a prediction of actual future events or otherwise.

The information contained in this presentation is subject to change without notice and the Company does not undertake any duty to update the forward-looking statements, and the estimates and assumptions 
associated with them, except to the extent required by applicable laws and regulations.
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Nobia is a leading European kitchen specialist

4 Notes: 1) Excluding Bribus and ewe which were divested in February 2024. Source: Company information.

Diversified B2C and B2B offering

Private customers 

and tradesmen

Contractors for 

renovation and 

new builds58% 42%
Share of net 

sales 2023

Proven and profitable business model

Portfolio 

of strong local 

brands

Long history of 

producing high 

quality kitchens

~5,300
employees Q4 2023

Business-to-consumer (B2C) Business-to-business (B2B)

Share of net 

sales 2023

~1,000 distribution points in core markets1)

~90% Made-to-

order production

~7%

Average adj. EBIT 

margin 2016-2023

~2% 

Net sales CAGR 

2020-2023

Present in the Nordics and the UK

Nordics

UK

Other

Share of sales FY 2023

51%

34%

15%

Netherlands and Austria

Bribus & ewe sold Feb 24



2019 2020 2021 2022 2023

The current situation follows a combination of events…
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SEKm • Operating cash flow1) excluding investments in Jönköping

• Operating cash flow1)

Significant investments in the new factory

Nobia has demonstrated underlying resilience over the cycle despite turbulent markets

Notes: 1) Operating cash flow defined as Operating cash flow before acquisitions/divestments of subsidiaries, interest, increase/decrease in interest bearing assets, less lease payments. 
Source: Company information and ECB.

Macroeconomic turbulence

Interest rates (%)

2021 2022 2023 2024

• Yield curve spot rate – 10–year maturity – Euro area

• Yield curve spot rate – 1–year maturity – Euro area

The new Jönköping factory 

is the largest investment in 

Nobia’s history



2019 2020 2021 2022 2023

…balance sheet mainly impacted by the new factory investments

6

• Reported net debt/EBITDA1)

• Illustrative net debt/EBITDA1) excluding investments in Jönköping

Nobia is taking active measures to strengthen its capital structure

Notes: 1) Net debt excl. leasing and pensions / LTM EBITDA pre-IFRS 16 excluding items affecting comparability. Source: Company information.

Approximately SEK 1bn cash outflow left in 2024

Investments related to Jönköping (SEKm)

Net debt excluding Jönköping capex within financial target

~2,890 

Total Jönköping investments Accumulated Jönköping investments

Only investments in 

machinery and 

project costs 

remain during 2024 

(property is sold)

Financial target: <2.5x

x



Key investment highlights
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Long history of delivering high quality kitchens

Proven Nordic business model with upside potential in the UK2

Strengthened financial position following rights issue, asset divestments and debt refinancing

3 Nobia has strong market positions in large addressable markets

4

1

5

Clear strategic initiatives to drive profitable growth



13.7

14.9

13.4

7.4%

3.3%

1.6%

13.7%

8.5%

5.0%

2002 2015 2016 2017 2018 2019 2020 2021 2022 2023

IPO on Nasdaq 

Stockholm

Covid-19 pandemic; lock-

downs in Europe (e.g. UK); 

strategic decision focusing 

on harmonising platform

Long history of delivering high quality kitchens

8 Notes: 1) Group financials 2015 adjusted for divestments of Hygena in 2015 and Poggenpohl in 2016. UK segment financials 2016-2021 adjusted for the move of Commodore and CIE 

to Portfolio Business Units. 2) SEK 2bn in machine park, SEK 1.5bn in building and SEK 0.2bn project costs. Source: Company information.

Net sales1) (SEKbn) / Adj. EBIT margin1), %

• Nordics

• UK

• Other

• Group

Divestments of 

non-core assets

Decision to invest 

SEK +3.7bn2) in a new 

factory in Jönköping to 

support future growth

Market shocks; Updated 

strategy and asset 

divestments incl. Sale lease-

back, Bribus and ewe (2024)

Nordics Adj. EBIT margin

Group Adj. EBIT margin

1



14%

86%

56%

44%

Proven Nordic business model with upside potential in the UK

Notes: 1) Dealers include for example distributors, merchants and DIY stores. 2) UK segment financials 2021 adjusted for the move of Commodore and CIE to Portfolio Business Units. 

Source: Company information.
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Region Nordic

CUSTOMERS 

AND SALES 

DEVELOPMENT

SELECTED 

BRANDS

Strong local brands serving diversified customer groups through established distribution channels

~400

~181
~19

Dealers Franchise stores Own stores

~250

-

~193

Dealers Franchise stores Own stores

DISTRIBUTION 

CHANNELS

1) 1)

Marbodal celebrates its 100 

year anniversary in 2024 Magnet has over 100 years of 

experience in the UK market

#

2

7.4 8.0 6.9

2021 2022 2023

4.5 5.0 4.5

2021 2022 2023

• B2B

• B2C

Region UK

Net sales (SEKbn) Net sales (SEKbn)2)Customer sales split FY 2023 Customer sales split FY 2023

Superfront, CIE and Commodore not included in segment financials as they were reported under PBU in 2022 and 2023

• B2B

• B2C

#



34%

66%

Selected competitors

10

~79
SEKbn

2023E

Nobia has strong market positions in large addressable markets

Nordic market share

(volume)

~22
SEKbn

2023E

• B2B

• B2C

Notes: 1) Company estimates. Market shares based on volume. UK includes Magnet, Gower, CKL and CIE. 2) FY 2023. Source: Nobia estimate based on various sources, including 
Statistics Sweden, Svensk Mäklarstatistik, Real Estate Norway, Statistics Danmark, National Land Survey of Finland, Statistics Finland, Euroconstruct, Prognosesenteret, The Confederation 
of Finnish Construction Industries RT, Boverket, Oxford Economics, GOV.UK Statistics, GOV Wales Statistics, National House-Building Council and expert interviews.

Nordic B2C/B2B split

Well positioned in the Nordics Opportunity to grow UK presenceNordics + UK

Selected competitors

~30%

Nobia1)

#2#3

#4

Others

UK market share

(volume)

~57
SEKbn

2023E

UK B2C/B2B split

~9%

Nobia1)

SEK ~79bn addressable market in 

Nordics and UK

#1 in the Nordics

+100% contribution to adj. EBIT2)

One of the leading players

Negative EBIT contribution2)

13%

87%

3

~70% of Nobia’s B2B sales 

are new construction

~19%

~81%

Larger players

Smaller 

players
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2023 Medium term

Maximising cost 

efficiency

Past

Realise full Nordic 

potential

7% Average adj.

EBIT margin1)

3-5% organic 

growth

>10% EBIT 

margin2)

Market 

decline

Low EBIT 

margin

Transform UK

i

iii

ii

Notes: 1) Average 2016-2023. 2) Excluding items affecting comparability. Source: Company information.

Macroeconomic 

turbulence

Significant 

investments in 

the new 

Jönköping factory

Market 

stabilisation and 

recovery

iv

Clear strategic initiatives to drive profitable growth4



Sale of Jönköping factory building

Maximising cost efficiency

Shared service centre build up

Exiting unprofitable segments

Reduction of fixed overhead costs

Consolidating manufacturing footprint

Nobia has taken several strategic actions strengthening its 
financial position and maximising cost efficiency 

Notes: 1) Out of the cash proceeds, approximately SEK 330m are withheld by the buyer and will be paid to Nobia according to certain conditions up until the final completion of the property. In 

addition, the buyer will assume expenditures for completing the remaining construction work. The sale resulted in an impairment of the property book value of approximately SEK 100m in Q4 2023. 2) 

The contract includes an option to extend for another 20 years. 3) The transaction was partly financed by a three year vendor loan by Nobia of EUR 5 million. The buyer received the net cash in Bribus at 

the time of completion of the transaction, which amounted to approximately EUR 14 million. 4) The buyer received the net cash in ewe at the time of completion of the transaction, which amounted to 

EUR 2.4 million as per 30 September 2023. Source: Company information.

12

Estimated annual cost savings of SEK 

~350m, of which SEK ~280m realised 2023

Cost out program in January 2023

4

• Sale and leaseback 

transaction of factory 

building in February 2024

• Annual rent of SEK ~88m

• Rental agreement 

recognised on balance 

sheet according to IFRS16

20-year 

lease 

contract2)

SEK 

1,350m 

property 

value

SEK 1.1bn 

cash 

proceeds1)

Sale of Bribus

• On 12 February 2024, Nobia announced the 

sale of Dutch subsidiary Bribus

• Focused mainly on social housing Bribus 

synergies with the group were limited

• Purchase consideration of approx. EUR 64m3)

• The transaction was closed in March 2024

Sale of ewe

• On 19 February 2024, Nobia announced the 

sale of Austrian subsidiary ewe

• Purchase consideration of approx. EUR 24m4)

• The transaction was closed in March 2024



New custom-built factory a key enabler for driving growth and 
profitability in line with financial targets…

13 Notes: 1) Name of harmonised cabinet range. Source: Company information.

Realise full Nordic potential

…throughEnabling…

4

Increased average 
order values

Organic sales growth

Significant product 
cost reductions

• "Made-to-measure" and “paint-to-order” supporting premium pricing

• Stringent optic controls and advanced digital track-and-trace capability 

providing superior quality and service 

• Enhanced internal logistics supporting a broader assortment of third-party 

products, leading to increased basket size 

Further 
rationalisation in 

supply chain

• Implementing a single product platform across the network leads to significant 

SKU reductions (K2020)1)

• Enabling specialisation in remaining manufacturing units

• Consolidating to one Nobia fleet enhances distribution cost efficiency 

• 30-40% reduction in conversion cost through high level of automation

• Cabinet assembly time cut from >1 minute to ~12 seconds

• Upgraded technology reduces scrap rate by ~60% (from ~8% to ~3%)

• Increasing product customisation and quality driving market share gains and 

unlocking new customer segments

• Increasing max capacity from 11k to 19k cabinets per day

• Reducing lead times from ~4 weeks to ~3 days → Key advantage in B2B 

segment



…while also providing qualitative advantages including an 
unmatched sustainability profile

14 Source: Company information.

Realise full Nordic potential

4

Industry leading 
sustainability 

footprint

Reduced capex 
requirement

Recruitment and 
retention of talent

• BREEAM excellent rating

• Solar powered building

• Industry leading ECO labelling → competitive advantages in especially the B2B

segment

• State-of-the-art factory attracting top talent in the wood industry

• Collaboration with ABB Robotics, one of the world’s leading robotics and

machine automation suppliers with global training centre located in Jönköping

• Future collaborations with leading universities

• Expected life span of machines of 15 - 25 years

• Capex avoidance in current supply chain network

Complete kitchen capabilities by 2024

H1 21: Construction start

Today

Q2 23: Start component manufacturing

Q4 23: Start flatpack manufacturing

H2 24: Construction of building completed

Year-end 2024: Complete kitchen capabilities

2025: Transfer of Tidaholm volumes

…throughEnabling…



~6,700

~7,400 

~11,000 ~11,200 ~11,000 

Current

utilisation

Current

capacity

Normalised

volume

Jönköping

factory

Source: Company information15

Consolidating supply network and increasing capacity

Realise full Nordic potential

15 Notes: 1) Excluding small factories Bjerringbo in Denmark (only producing worktops) and Farso in Denmark (only producing kitchens for the uno form brand). 2) Capacity on three shifts. 3) Capacity 

on two shifts. Source: Company information.

Jönköping

Tidaholm

Ølgod

Eggedal

Nastola

~4,000

Consolidation of Nordic footprint1) Capacity for future growth

Production capacity Nordic factories (cabinets / day)Max production capacity (cabinets / day on 3 shifts)

~3,500

Nordic volume to be 

transferred to Jönköping

4

To be transferred to 

Jönköping ~2,000

~1,500

3)

Providing key advantages

9
Resilient production network 

with decreased fixed costs and 

flexibility to adjust volumes

9 Stable operations on two shifts 

increasing accuracy and quality

9 Improved customer offering

The new factory is tailored for high-volume production of personalised kitchens

3)

2)



Source: Company information16

Increased operational efficiency and improved offering

Realise full Nordic potential

16 Notes: 1) Company estimate. Refers to run-rate potential 2026 assuming current volumes, compared to FY 2023 at constant FX. 2) Including direct labour costs, indirect labour costs, indirect costs, 

transport and depreciation. Source: Company information.

4

Conversion cost effect

Tidaholm factory Jönköping factory

(30-40%)

Conversion cost2) (SEK / cabinet)

New Jönköping factory is expected to improve Nordic EBITDA margin by ~3.5 p.p.1) with additional potential upside 

from increased volumes, additional footprint consolidation and increased average order values

Significant Nordic EBITDA margin potential 

1)

Nordic EBITDA margin potential, %

Illustrative

3.5%



Luxury

Premium

Core

Entry

Sub

Strategic move in the UK to a focused mass premium leader

Notes: 1) UK segment financials 2016-2021 adjusted for the move of Commodore and CIE to Portfolio Business Units. Source: Company information.17

UK business targeted to return to historical profitability Strategic shift for core brand Magnet

Transform UK

New local management team and strategy in place to restore profitability and grow market share

0.9%

-1.4% -1.3%

2016 2017 2018 2019 2020 2021 2022 2023

Lockdowns 

related to 

pandemic

Macroeconomic 

turbulence causing 

volume declines

4

Sales 

Distribution

Proposition

Supply chain

Organisation

Market 

position
Targeting all segments

Target mass premium with 
one strong brand, Magnet

High store-operation costs
Asset light sales distribution 
through partnerships

High volume at low margins
Improve product mix to 
enhance gross margins

Five manufacturing sites with 
different product platforms

Consolidated supply chain and 
distribution network

Top heavy centralised 
operations model 

Decentralisation and local 
empowerment

From a multi-segment 

top-tier player…

… to a mass 

premium leader

UK net sales (SEKm)1)

UK EBIT margin excl. IAC (%)1)



• Large cost out in 2023, downsize of central overheads

• P/L-based commission structure for local 

empowerment and entrepreneurship

• Launch of premium kitchen ranges, paint to order  

and new supplier partnerships in the premium space

• Improved product design recognition through 

influencers and across digital platforms

• Asset light sales distribution model through 

partnerships, shop in shop solutions and franchising

• Closure of unprofitable stores in non-affluent areas

• Closure of manufacturing sites

• Consolidation of distribution points from ~150 to 10

• Exit of unprofitable business, mainly in social housing 

• Discontinued low-end kitchen ranges

18

The UK transformation is underway to show progress in 2024

ORGANISATION

PROPOSITION

SALES 

DISTRIBUTION

SUPPLY CHAIN

MARKET 

POSITION

5

2

3

4

1

Source: Company information.

Key strategic actions already carried out KPIs indicating positive effects

4

Transform UK

18%

39%

Q4'20 Q4'21 Q4'22 Q4'23

~2,700

~2,100

Q4'20 Q4'21 Q4'22 Q4'23

UK FTEs

• Average order value (GBP)

• Premium kitchen mix, % (share of net sales)



66% 71% 72%

34% 29% 28%

28.5 

22.4 21.9 23.2 

2022 2023E 2024E 2025E

87% 88% 89%

13% 12% 11%

66.5 

56.5 56.5 59.5 

2022 2023E 2024E 2025E

19 Notes: 1) Nobia’s estimate based on various sources, including Statistics Sweden, Svensk Mäklarstatistik, Real Estate Norway, Statistics Danmark, National Land Survey of Finland, 
Statistics Finland, Euroconstruct, Prognosesenteret, The Confederation of Finnish Construction Industries RT, Boverket, Oxford Economics and expert interviews. 2) Nobia’s estimate based 
on various sources, including GOV.UK Statistics, GOV.Wales Statistics, Oxford Economics, Euroconstruct, National House-Building Council and expert interviews.

Nordic kitchen market1) (SEKbn)

CAGR

2023E–2025E

(6%)

4%

(9%)

7%

CAGR

2023E–2025E

UK kitchen market2) (SEKbn)

2% CAGR

3% CAGR

• B2B

• B2C

• B2B

• B2C

(21%)

(15%)

Market decline mainly 

occurred in 2023

Market stabilisation and recovery

4 Kitchen market expected to stabilise in 2024 and starting to 
recover in 2025



Property transactions growth 2023-25E3)

39%

25%
23%

17%

6%

Large undersupply of housing1)

Long-term targets for new build2)

Notes: 1) Boverket, Centreforcities. 2) Boverket, Prognosesenteret, VTT Technical Research Centre of Finland, GOV.UK. Denmark does not have a long-term housing target. 3) Nobia estimate 
based on various sources including Hemnet, Svensk Mäklarstatistik, Statistics Danmark, Boliga, Real Estate Norway, National Land Survey of Finland, Statistics Finland, GOV.UK Statistics, 
GOV.Wales statistics and expert interviews. 

Structural trends to drive long-term market growth

Structural undersupply 

of housing

Moving activity and 

property transactions

Propensity to 

renovate

Value of 

kitchens

Undersupply of 175,000 homes

Undersupply of 4,300,000 homes

67,000 homes/year

29,000 homes/year

30,000 homes/year

300,000 homes/year

Macroeconomic climate

Consumer confidence

Propensity to renovate

Desire for premium materials

Value-added features

Increasing personalisation and 

customisation

Kitchens being a lifestyle product

1 2 3 4

20

Long term targets to cater both new demand 
and current undersupply

Increasing consumer confidence

Decreasing interest rates

Market stabilisation and recovery

4

Key driver 

B2B segment



Strengthened financial position allowing completion of Jönköping 
investment and operational flexibility

Notes: 1) Calculated excluding IFRS 16 Leasing, pension debt and items affecting comparability. 2) Company estimate that is subject to considerable uncertainty and based upon a number of 

assumptions relating to, among others, the development of the Company’s industry, business, results of operations and financial condition. The company’s business, results of operations and financial 

condition, and the development of the industry and the macroeconomic environment in which the Company operates, may differ materially from, and be more negative than, those assumed by the 

Company’s when preparing the estimate. As a result, the Company’s estimate is subject to uncertainties and contingencies, some of which are beyond its control, and no assurance can be given that the 

Company will be able to reach this estimate or that the Company’s financial condition or results of operations will not be materially different from this. Source: Company information.

21

▪ Publication of terms: On or about 20 March 2024

▪ EGM: On or about 26 March 2024

▪ Publication of prospectus: On or about 2 April 2024

▪ Subscription period: 3 April – 17 April 2024

Indicative

timeline

▪ Amendment and extension of current SEK 5bn revolving credit 

facilities, which will be partly repaid, and reduced to SEK 3,450m

▪ The remaining facilities will be extended to June 2027

Refinancing of 

senior facilities

▪ Approximately SEK 1,250mGross proceeds

▪ Subscription- and guarantee undertakings covering 100% of the 

issue from the three largest shareholders (Nordstjernan AB, If 

Skadeförsäkring AB and the Fourth Swedish National Pension 

Fund)

Subscription and 

guarantee 

undertakings

▪ Finance remaining investments for the Jönköping factory and to 

strengthen the balance sheet allowing for operational and 

financial flexibility

Use of 

proceeds

Net debt / EBITDA1)

7.6x

Net debt excl. IFRS leasing & pension debt (SEKm)

Material debt reduction to provide financial flexibilityFully guaranteed rights issue and re-financing

<2.5x

Illustrative

2)

In the short term, leverage is expected 

to increase due to remaining Jönköping 

capex and a challenging market in 2024

Strong deleveraging potential following 

completion of the Jönköping factory

5
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2023 Medium term

Maximising cost 

efficiency

Past

Realise full Nordic 

potential

3-5% organic 

growth

>10% EBIT 

margin2)

Market 

decline

Low EBIT 

margin

Transform UK

i

iii

ii

Notes: 1) Average 2016-2023. 2) Excluding items affecting comparability. Source: Company information.

Market 

stabilisation and 

recovery

iv

Clear strategic initiatives to drive profitable growth

7% Average adj.

EBIT margin1)

Macroeconomic 

turbulence

Significant 

investments in 

the new 

Jönköping factory

5



Growth

3-5%
Average organic 

sales growth

Profitability

>10%
EBIT margin excl. 

items affecting 

comparability

Financing

<2.5x 
Net debt/ Adj. EBITDA LTM1)

Dividend

>40% 
Of net profit after tax,

taking the company's capital 

structure under consideration

Medium term financial targets maintained

Notes: 1) Net debt/Adj. EBITDA LTM, excluding IFRS 16 leasing, pension debt and items affecting comparability. Source: Company information.23

5



Key investment highlights

24

Long history of delivering high quality kitchens

Proven Nordic business model with upside potential in the UK2

Strengthened financial position following rights issue, asset divestments and debt refinancing

3 Nobia has strong market positions in large addressable markets

4

1

5

Clear strategic initiatives to drive profitable growth



Designing Kitchens for Life
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